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By attending this webinar, you'll be able to:

 ldentify benefits of using social media

« Manage and mitigate risks of using social media
« Design posts to engage your targeted audience
« Get experience from case studies

« Effectively plan social media activities

« Constructively use social media in the long-term to build trust.
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Today’s Social Media Landscape

* Rapid growth:
- 3.80 billion social media users in
2020 (+9% vs. Jan 2019)

- Worldwide average of 8.6 social

accounts/person (2020) @ ' ' @

« New audiences:

- Almost 1 million new social media 97%  87% 2H24M
users every day - more than 11
new users every second (2019)

- Platforms for all ages: overall 66%
of social media users < age 35
(2019); but FB users age 65+ up by

~20% (2018) https://wearesocial.com/blog/2020/01/digital-2020-3-8-billion-
people-use-social-media

SOCIAL MEDIA BEHAVIOURS
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In a professional capacity, how do you or your organization use
social media?

Actively, on multiple social media platforms
Actively, on one main social media platform
Inactive, but have previously created social media accounts

Have never used social media officially
Do not know
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Today’s Speakers

Jeremy Gordon

« 16 years experience as a communication specialist in the
nuclear industry

* Founding Editor of World Nuclear News

* Independent communication consultant with his company
Fluent in Energy
- Draws on a global network of experts, contacts and
collaborators working for public understanding and
for positive solutions.

Bachelor’s degree in Atrtificial Intelligence from the
University of Westminster, graduated with honours in
2000.
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Social media characteristics

Low barriers to entry One-click publishing

Ease of use

Free of charge, .
8 Fast-paced conversation

consumer technology

Interaction

Users respond directly to comment, share,

or show approval




Social media growth

We are half-way through the social media 100
growth story

75
It is used by 45% of people globally

(Source: Hootsuite) You are here
\ 50

Consolidated
and maturing 25

9, 24eys 1a3Jep

I 0
Innovators Early Early Late Laggards
2.5 % Adopters Majority Majority 16 %

135% 34 % 34 %




Expect bigger, better, more

What’s the future of social media?

There will be a lot more people using social media
It is growing at the speed of the birth rate

There will be more creativity, and it will move faster
It is driven by the young and the relatively young

More to discover, more rewarding, more useful, more central
Thanks to a fuller range of people and subject matter



Relevance to nuclear energy

How others How you can
use social media use social media

Leading source of news, commentary and Communicate
information benefits and risks

Communicate quickly

Familiar context: information received and frequently

with high levels of trust

Be open and transparent

Nuclear safety is a matter
of public interest

Earn trust




Stakeholder mapping

Before you begin, you need a clear idea of why you are mapping
your stakeholders. What do you ultimately want to achieve?

A stakeholder is anyone who:
Has an interest in your activities
Is affected by them, or feels that they are
Or could affect your organisation

This topic is covered in much more detail in the first webinar of this series:
#1 Basics of Stakeholder Involvement



Stakeholder mapping

Where do your
stakeholders fall
on this map?

. Regulator
Local public
Investors

- Unions

. Universities
Energy department

. Other parts of govt

. National public
Suppliers

. etc., etc.



Stakeholder mapping

. . Investors =

Where do your . Other govt :
takehold £all - departments Regulator -
stakenoliaers 1a n -
on this map? - :
: Energy department :

: . Unions :

NB. This is just an example
Local public

- National public

) " Suppliers
. Universities pp



Selecting platforms

A stakeholder’s behaviour will vary from platform to platform

Research which platforms

m your stakeholder use,
nr and how they use them

Select platforms
conducive to the:

messages you have
interaction you want

content you have




Writing your strategy...

When you have identified a target stakeholder and a platform,
simply list your actions toward the objective, something like this:

Platform name

Audience A stakeholder group, or subset, active on that platform
Objective What you want to achieve by communicating with them
Content What your posts will consist of

Frequency How often you will publish posts towards this objective
Tactics Tone of voice, style of engagement

Measure of Success A real life result or digital metric




Monitoring and feedback

Social media is a wide open, 24h, continuous conversation...

Regular reporting towards clear goals is essential

Use platform metrics to gauge success
e.g. reach, impressions, clicks, views, follows, shares, likes
Also, instant feedback — hone in on what works!

Social media is always evolving so be flexible
Revise your messages according to the overall conversation
Watch how other people use it and stay up to date



Social media can be fast-paced

Need a method for timely approvals

Staff users of social media
To what extent do their individual presences support goals?
Need guidelines that complement clear policies

Crisis, risk and emergency communication
Any real or perceived nuclear incident or emergency
will be discussed on social media
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Today’s Speakers
Suzanne Jaworowski

» Senior Advisor, Policy & Communications, U.S.
Department of Energy, Office of Nuclear Energy

+ Political liaison between the Office of Nuclear Energy
and the Secretary of Energy, as well as the White House

- Provides political and strategic leadership

- Manages outreach and educational efforts related
to civil nuclear energy

- Leads “Make Nuclear Cool Again” initiative, a
communications and education program about
modern nuclear technology.

* Chairman of the International Framework for Nuclear
Energy Cooperation (IFNEC).
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Goals & Strategy

Purpose: Effectively communicate and educate targeted audiences on Office of Nuclear Energy

Initiatives and priorities.

Goal: Help shift the perception of nuclear energy and position it as a clean and resilient power
source. One that creates jobs, trains future engineers and fuels future innovations, ranging from non-

electric applications to space exploration.

Strateqy: Raise brand awareness and educate key
audiences on mission, priorities and initiatives, with four
step process:

Audiences

18-t0-34 year olds >
Energy and innovation enthusiasts

Media

Industry >
Non-profits, advocacy groups

STEM K-12

Local and national stakeholders >
DOE followers, national labs and universities
Nuclear supporters

Establish efficient processes for all digital content:
infographics, blogs, social media and videos.

Curate and develop engaging content that is
optimized to grow NE’s website.

Launch and grow social media accounts to cultivate
positive conversations around the benefits of
nuclear energy and NE’s work.

Track, measure and analyze digital data to inform
and adjust strategy as needed to maximize growth.

energy.gov/ne



NE Digital Channels
ﬂ 31,483 followers

7,802 - (GovNuclear)
600 - (DOE_NE1)

@ 7,734 followers

870K views

@ NE newsletter
@é energy.gov/ne

energy.gov/ne



NE Digital Impact

Before...

20,750

Avg. Pageviews
2017

energy.gov/ne



NE Digital Impact

After...

85,194

Avg. Pageviews
2019

energy.gov/ne



Website: Record 1,022,330 total pageviews

NE Website Traffic

2019 1022 330

2018 373913

2017 249 245

2016 282 266

2015 251 368

2014 265 726

0 200 000 400 000 600 000 800 000 1 000 000 1 200 000
Total Pageviews

28 energy.gov/ne




Website: Articles increased share of content

PERCENTAGE OF PAGEVIEWS PERCENTAGE OF PAGEVIEWS
(2019) (2018)

m Other mArticles m Other mArticles

energy.gov/ne



Pre-Launch - Develop Your Strategy

Educate, engage, and entertain a broad audience.
(1-3 posts/day)

Inform and educate students and professionals
(1 post/M-F)

Inform news outlets, educate and engage general public
(3-5 posts/day)

energy.gov/ne




Website: Top 5 blogs

How does a nuclear reactor work? 120,670

Nuclear is the most reliable energy source and it's not even close 82,381
3 Reasons nuclear is clean and sustainable 56,984

Fission and Fusion: What's the difference? 51,238

5 Fast facts about nuclear energy 43,003

/3 blogs produced 729,168 pageviews

AV
adi
»"4]. Clean. Reliable. Nuclear.

XS

U.S. DEPARTMENT OF Ofﬂce Of

ENERGY | NUCLEAR ENERGY

energy.gov/ne



Social Media: 9M people reached on Facebook

Facebook Total Reach

per month

*Debut: January 2018

January February March April May June July August Sept October November = December
m2018 139792 153 448 337 679 416 878 210 890 254 596 336 694 340 284 298 314 408 695 344 988 594192
2019 442486 487523 458114 693691 610057 736397 1043 322 849 909 861 710 948 802 781 501 1122 669

32 energy.gov/ne




Social Media: Top 5 posts on Facebook

Exelon reactors operate through polar vortex - photo 90,527
How many lights can a reactor power — infographic 70,723
How does a reactor work? — link 63,302

5 Fast facts about nuclear waste — infographic 63,013

5 Fast facts about nuclear waste — infographic 61,157

2,024 total Facebook posts | 20,783 followers

| o<
'»"4]. Clean. Reliable. Nuclear.

XS

U.S. DEPARTMENT OF Offlce Of

ENERGY | NUCLEAR ENERGY

energy.gov/ne



Social Media: 1M impressions on LinkedIn

LinkedIn Total Reach

per month

*Debut: June 2018

January February March April May June July August Sept October November = December
m 2018 0 0 0 0 0 9 826 17 601 19 308 18 421 29 867 34 388 43 271
2019 49850 53 749 46 200 37 164 41 700 58 516 67 633 71135 61 658 136 355 125 003 138 307

34 energy.gov/ne




Social Media: Top 5 posts on LinkedIn

Westinghouse ATF — photo gallery 17,489
Rita STEM Day — photo 15,743

Rita tour of Oranu — photo 15,279

Meet Dr. Rita Baranwal — video 14,218
Rita: 5 Things | like about nuclear — video 13,971

614 total Linkedln posts | 5,589 followers

U.S. DEPARTMENT OF Offlce Of

ENERGY | NUCLEAR ENERGY

energy.gov/ne



Social Media: 7M impressions on Twitter

Twitter Total Reach

per month

*Debut; March 2019

March April May June July August Sept October November December
m 2019 546 382 665 871 697 875 630 585 696 025 748 061 586 212 1023 221 665 737 790 824

36 energy.gov/ne




Social Media: Top 5 posts on Twitter

Suzie named vice chair of C3E- photo 128,482

3 Advanced reactor systems to watch by 2030 — link 109,919
Fission vs Fusion — animation 108,258

5 Problems you didn’t know nuclear could solve — link 91,213
4 Benefits of SMRs — animation 79,558

1,539 total Twitter posts | 7,082 followers

| o<
'»"4]. Clean. Reliable. Nuclear.

XS

U.S. DEPARTMENT OF Offlce Of

ENERGY | NUCLEAR ENERGY

energy.gov/ne



Video: 1,074,097 total views on SM in 2019

ENERGY.GOV

TOP 5
NUCLEAR

DAD

JOKES e | ¢

38 energy.gov/ne



Digital Communications: Total Reach

%:’3' .

total pe@ple rea
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Questions?
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Today’s Speakers
Yuliia Taratorkina

» Leading engineer of PR and Media Department at
Khmelnytskyi NPP (Ukraine)

* Responsible for digital and social media of the Khmelnytskyi
NPP

« 15 years of experience in nuclear communications

« Master’s Degree in Linguistics from the National University of
Ostroh Academy

* Member of the emergency information group of Khmelnytskyi
NPP

» Professional interests include educational projects for youth,
environmental education initiatives and courses provided by

Information Centres of NPPs

Webinar Series on Stakeholder Involvement related to Nuclear Power

03.03.2020



Using Social Media
in Post-Chernobyl
Environment

Yuliia Taratorkina,

g

Khmelnytskyi NPP, g

Ukraine A
Ay




EVENT: COVID-19
Evacuees from Wuhan
come to Ukraine, which
leads to protests

NOAW PO3BWIIU CKNO B OAAHOMY 3 ABTOBYCIB, 5IKI Reasons:
BE3YTb EBAKYWOBAHMX 3 KUTAIO B CAHATOPIW

—
19.23 HA MIATOOPMA - 3A XWT TH: JKB/IOKYBANA HE3AKOHHMA PO3NPOL @ Fa ke | nfo rmat | on

©® Low trust in government,
state institutions, and
health care system.

el
A
A
A
A
I
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EVENT: 1986 CHERNOBYL

Mass protests against
nuclear power plants in
Ukraine

Reasons:
©® Lack of information

© Low trustin
government, state
institutions, and
local authorities.




Survey by the Central Ukrainian
branch of the All-Union Center

for the Study of Public Opinion

(1990)

6% SUPPORTED NPP 19% SUPPORTED NPP
CONSTRUCTION OPERATION

B For mAgainst mother B For mAgainst mother
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Social Media in Ukraine —

(2019) —
-

What media have you used in the last
8585 30 days to receive news?

77 77
60 2015 2016
59
5152 , /5554 -381; m2018
" 2827 20 ' 2324 54
II i
Social Media News Web Sites ~ Radio Printed
Data, %

(Annual survey, “Population Attitudes to the Media and Consumption of
Different Types of Media in 2019”)



Which social network do you

A
.
L
P \
use Mmost: S—
~——

49 2015 2016
42 m2017 m2018
1 2019
7
21 3 2F 20

. 18
10 "
p

3 ® & &

data, % InMind commissioned by Internews, which implements the Media Program in
Ukraine with the financial support of the United States Agency for International
Development (USAID)




NNEGC Energoatom

RIVNE NPP

cd}l HEAD OFFICE OF
NNEGC "ENERGOATOM"
-5l

KHMELNYTSKA NPP

]

ZAPORIZHZHYA NPP
Type of reactors

VVER 420

VVER 1000

g
y-
A
A
A
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Staff
Authorities @ Executives
. ) . © administrative staff
© Regional exe.c.utlve authorities © highly qualified staff
© Local authorities © blue collars
® support staff
NGOs

® Youth organizations

© Organizations of former
workers

©® Volunteers

® Atomprofspilka Trade

Regulatory authorities

© State Nuclear Regulatory
® Inspectorate

Union
© Environmental movements
Public © Professional communities
© Inhabitants of the NPP satellite- Contractors
towns © Project organizations;
®@ Inhabitants of the NPP location © Equipment Manufacturers

regions Mass MEdia
©® Former workers
© People who used to live in the
satellite town

© Regional TV/Radio Companies, Newspapers;
© Local TV companies, Newspapaers



’ Twitter

Energoatom (Main Office)
@energoatom_ua

https://twitter.com/energoatom

ua

422 followers

¢  EHeproatom

5,240 Tweets

EHeproatom
@energoatom_ua

[llepxasHe NianpreMcTeo «HauioHanbHa aTOMHa eHeproreHepyrua KoMmnaHis
«EHeproatoM»
Translate bio

© Kyiv | Ukraine & atom.gov.ua [ Joined April 2014
291 Following 422 Followers

2 Followed by International Atomic Energy Agency

Tweets Tweets & replies Media Likes

EHeproatom @energoatom_ua - 3h
EHeproatoMm i TypboaTtom nignucanv A0roBip Ha MOAEPHI3aLi0 Typ6iHu

eHeprobaoka N22 KOYAEC bit.ly/3ccynxV #energoatom #eHeproatom

{ Eneproatom i TypboaToM nianvcanu AOrosip Ha Mo...
HAEK «EHeproatoms i BAT «Typ6oatoms 25 nt0T10ro
nianucany AOroBip Ha MOAEPHI3aLit0 UMAIHADIB

& energoatom.com.ua
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Page Total Page Likes  From Last Week Posts This Week Engagement This Week
YOU P
1 g XmeneHuubka AEC 5.7K = A0.7% 44 209k TR
NAEC
2 @ EHeproarom 37K 2 A0.3% 30 27K B
3 South-Ukraine NPP 34K T A1.2% 22 89K WM
4 &, . 3anopisbka atomHa enek... 3K T A0.1% 7 23K B

InformAtom 25K A1.4% 27 67K B

z BN "PiesHeHcbka AEC" 19k . A 0.4% 44 48K @8




XmenbHuubKa AEC
@khnpp

=\ 6,526 followers

© Multiple posts per day

©Simple language for
difficult terms

©@ Information on
technology and
production, as well as
social, environmental
and educational posts

© Pictures of nature,
town views, historical
photos
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Performance for Your Post
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Performance for Your Post
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Bigpasy Tpu Haropoau BuGOPOB NPEACTABHUK XMENbHULbKA AEC
AxaTonii OniHuK Ha Xl BanTiNcbKOMY BIAKPUTOMY YeMnNioHaTi 3
nnasaHHA «RIGA AMBER CUP 2020». ¥ cknagi 30ipHOi KoMaHan
EHeproaToma nnaseLls i3 MicTa HeTilnHa 3aBoioBas &

3MMOBa TYPUCTHYHA NPMHAAA HA BOAOCKOBHLY XMenbHMLUBKAa AEC. TyT

WOPOKY 3UMYIOTb [1Bi COTHI NeGe/8, 5Ki 30BCIM HE BOATLCS NMoAel. LM
NOAMBMTUCA | NOTO[YBATI AVKMX NTAXIS NPUEKIKAIOTH LIMMI DOAVHAMY i3
Pi3HHX perioHiB.

11,393 3-secona video Views

¥ «3onoTo» Ha 1,746 Rreactions, Comments & Shares *

AvcTaHuii 50 meTpis 6aTepdnaem. Ha auctaHuii ¥ 100 Ta ¥ 200 meTpis

LM e CTUNEM CTaB ApyruM. 1,255 231 1,024
3aranom 6insA TpbOX COTEHb CNOPTCMEHIB i3 0AMH... See More © Like On Post On Shares
o p .
| 58 15 43
2 . © Love On Post On Shares
3 1 0 1
@ Haha On Post On Shares
15 5 10
& Wow On Post On Shares
i
neGeni 3 0 3
00 &4 Sad On Post On Shares
18 4 14
+/ Get More Likes, Comments and Shares Comments ©On Post On Shares
Boost this past for $20 to reach up to 10,000 people
396 386 10
23,825 4,569 Shares On Post On Shares

People Reached Engagements

2,823 post Clicks

©OWw 247 2 Comments 386 Shares 85 1 2137
Clicks to Play # | Link Clicks Other Clicks ¥
oY Like () Comment £> Share R4
NEGATIVE FEEDBACK
6 Hide Pos 1 Hide All Posts

0 Report as Spam 0 Unlike Page

Reported stats may be delayed from what appears on posts




Total Video Performance @

& Top Audience ~ Men, 25-34

Dec20-Feb 26 @

7.7K Minutes Viewed 50% Men 50% Women

25%
20%
15%
10%
0% — I = B
1317 18-24 2534 3544 4554 5564 5+
XmensHuubka AEC: OnepatueHoMy nepcoHany XAEC - 35!...
OnepaTtueHuil nepcoHan AEC — Ti noau, KoMy 0OBIPEHO YyNPaBNATH AQEPHUM
eHeprofnokom. | BoHM goGpe yCBIQOMNIOITL BENMYE3HY BiAMNOBIAaNLHICTL 33 6e3neky,
AKY NOKNAano Ha HWX CycninkCTBO. NA 330e3neyeHHA ONepaTUBHOD YNpaBniHHA XAE
Total Video Performance @
& Top Audience ~ Men, 25-34

Jan 22 -Feb 26 @
108K Minutes Viewed 64% Men 36% Women
25%

20%

15%

10%

i |I | I|
0% s l- - -

1317 18-24 25-34 35-44 4554 5564 5+

u XmMmenesHuUbKa AEC: XAEC: icTopuyHa XpoHika (l.Himui, B. NAwyk, 2007
PIK)...
Liboropiy - 40 pokie eig noyatky GyaieHuuTea XmensHUUbKoi AEC Ta 30 pokis nycky
Haworo nepworo eHeprotnoka. B apxiei Tenectyaii XAEC - yHIKanbHi Kagpu noyaTtky
ByniBHMUTEA CTaHLI. #XAEC40 #30pokieX1



Performance for Your Post Showing All _ 3

€ Top Audience ~ Women, 35-44

Jan 22-Feb 26 @

25.1K Minutes Viewed 22% Men 78% Women

30%
25%

20%

15%

10% I

5% . I

0% — . - I | | - N

13-17 18-24 2534 45-54 5564 65+

XmeneHuubka AEC: ®new-mo6 "PASOM"...

<DYpa-a-a ! HapewrTi goyekanuca! MMpem'epa eigeokniny ¢pnewmody «PA3OM» &
IHeimogipHo! Maitke 200 yyacHukie § §aHcambnio 6anbHoro TaHwio «llapms Ha
nnouwi nepeq XmensHuuspka AEC npeacraenu dnew-mo6fg«PAZOM . §8PA30ONM

Total Video Performance @

& Top Audience ~ Women, 35-44

May 8 - Feb 26 @

428 Minutes Viewed 25% Men 74% Women

30%
25%
20%

15%

10% I I

[ I I
0% — - =il

1317 1824 2534 4554

ﬁ XmensHUUbKa AEC: #atomnaenergetykaimy...

Cepeq TpaguuiiHuX 3axodie, Wo OpraHi3oBylTLCA BiaainoMm poGoTi 3 rpomManchLKIcTio i
3MI — hakynbTaTMBHWIA KYPC «3HAMOMCTBO 3 aTOMHOK EHepreTUKOK », KOHKYpC
pedepaTie | HU3Ka TBOPYKMX KOHKYPCiB. Cnpuac XmenbHuubka AEC i1 NiaroToBuji yyHie



South-Ukraine NPP
(KO>KHO-YKpaiHCbKuM
eHeprokomnnaeKc)
@atomsunpp

=\ 3,908 followers

The number of subscribers
doubled in a short period of
time.

© Events, watch parties,
services.

© Available services:
schedule a free study tour

©® Memes

©® Humorous posts, official
information written in
journalistic style, funny
pictures

h-Ukraine NPP

A HOWHO-YKPAIHCEKWIA eHEeProKOMNNEKE L paspakeHa. b
g OnyGnMKOEaHO AHHOM JTLITKMHORM [71- 21 aBrycTa 20191 - @

«3pagal Hepes HecaHKUioHOBaHe po3MilleHHA obnagHaHHA Ha KOYAEC
BIOOYNOCA PO3rONOLIEHHA AEPHTAEMHULI!», « POCIACEKW TEPOPUCTH
LizHanWcA ocoBNUBOCTI MisM4HOND 3axncTy KOYAECH, «llled, Bcbo
nponanols, - came TakMMK 3aronoskami Hegobpocosicki 3MI npuBepTaldTL
Haly yeary 3apagu «4eleBol CeHcaui.

Cnpaga y ToMY, WO Ha KOKHO-YKPaTHCEKIN aTOMHIR cTaHwil Byno nposeneHo
CaHKLOHOBaHMIA 0OLWYK, NiL Yac AKOro BUABNEHO, LU0 OAWH 3 NPaLiBHMKIS
AEC B CKNafcbKoMy NpUMILLIEHH], AOCTYN A0 AKoro OYE NWLLE Y HbOTO,
pPO3MICTUE BNACHE KOMIM'IOTEPHE 00NaaHaHHA ONA «MaNHIHTY»
KPMNTOBAMIOTH. &

Mig 4ac obLWyky ocOOHCTE 0GNaNHAHHA NpawiBHKKa Oyno BunyyYeHe. Ha
CbOrOAHILLHIA JeHb TPUMBAE JOCYA0BE PO3CMAYBaHHA 32 el Cnpasoi.
3i ceoro Goky daxisyi AEC npoBenu BHYTPIWLHE PO3ICNIQYBAHHA, B
pe3yNLTaTi AKOTO BCTAHOBMITH, LU0 ANA MaRHIHTY» KPANTOBANTH
KOMIT'HOTEPHI Mepexi KOYAEC He BUKOPWCTOBYBANWCh, TOMY NOIMPEHa B
neakux 3MI iHopMaLia Npo PU3MK BUTOKY AaHUX NPO (DI3UYHMIA 3aXMCT
aTOMHOI CTaHuii He Mae nig coBoto HIAKOTo NigrpyHTA. @

MoapoBuLi cnpasu He NiANAraKTL POMONOLLIEHHID, TaK AK € TAEMHULED
cnigcrea. BoHM MOXYTL Gy TH ONPUNIOAHEHI MICNA 3aBEPLUSHHA CY40BOro
npoLecy.

BIM KOYAEC BroTpe 3BepTacTbCA A0 33cobis Macosol iHdopMaL|il He
Nepexkpy4yBaTh (DaKTh 3apagy 30iNbLUEHHA YWTALBKOT ayaUTOpIT. G

W/ Monyunte Bonbue oTMeTOK "HpaBMTCA”, KOMMEHTADUEE M PENOCTOR
MogHumarite 3Ty nyGnukauuie 3a 20 §, utobel oxeatuts go 7 200 yenosek.

Mpoaewrats nybonukalm

8 682
Oxeart (mogw)

1974
BaawmopeicTeMA

PesyneTaTMBHOCTE Bawen NySnukaunm




PesynbraTUBHOCTb Ballen nyonukaumm

HOXHO-YKPaiHCbKUA €HeProKOMIIIEKC ¥ B PACCTPOEHHbIX D0
YyyBcTBax 194 351 oxsar nioaei
OnyonukoeaHo AHHOM NbiTkuHON (2] - 22 okTAGPA 20191 - QD
Mpu cnaniosaHHi 1 TOHHW CyXUX POCTIMH B NOBITPA BUAINAETLCS 40 30 Kr 5 974 peaum, xonme %

WKIANUBMX BUKMAIB. Y AWMY BaratTa MICTUTLCA Binblue PEYOBUH, AK
BMMjHKal'OTb pak, HlxscwrapeTHOMY anmy. & ) gfs. 21»2A 29-57*- « Damn nUCIEa r, nO health
Jlo oro cknagy BXoAuTb O4Ha 3 HaudiNbL OTPYWHUX PEYOBUH ANA MIOAUHA

- AIOKCUHW. MOTpanuBLLK B OpraHi3m NOAWHK, 4IOKCUH A0BMUit Yac 2 . 26 at a I | »

30epiraeTbCA B HbOMY 3aBASKM CBOIN XIMIYHIW CTIMKOCTI | 30aTHOCTI Oon see

NOrMUHATUCA KUPOBUMM TKAHUHAMMU, B SKUX BiAKNagaeTbea. Mepiog
Hanisposnagy B opradiami 7-11 pokKis. BiH MOXe CTaTh NPU4KUHOIO PAKOBUX

3axBOpHOBaHb. ?: e 2, SrRaaG ?§5:E,,,-:.,
Mpu cnantBaHHi POCNMH BUBINbHAKTLCA TAKOK NECTULMAN, SKUMU BOHU CO ntext .
mMornu GyTn oOpoOneHi, B NOBITPA TAKOX NOTPANNAOTL NUI, Y3AHWA ras, 77 5 72 —_—
OKMCH @30Ty, OeH3anipeH, AeAKi BUAU KaHUEPOTeHIB - BCI BOHM LUKOAATL & YX Thi K nyGnmkaumm K nepenocram

nen | G0, STSZTS 12 posory HAPOX ek, YT Peasants in Ukraine burn

——_ leaves every autumn,
although it is forbidden.
However, they blame NPPs
for their illnesses.

Hasanb, noau, AKi NanATb NUCTA, HaBiTb HE PO3YMIlOTb, LL{O BOHM LWIKOAATL i
cobi, i 310pOB'I0 OTOUYIOHMX. &

KNnATA ATOMHA,
30BCIM 340POB'Sl HEMAE ...

HOxHO0-VKpalHCLKUH €HEPTOKOMILIEKC Moapobuee

Oxeart (nogu) Bzaumopgeiictensa N



NoapoBxocTu nyGinukalmum

Pe3ynbTaTMBHOCTL Bawen ny6nukauum

@ "’,’,‘,".‘,?]’:",’i"ff"ftf‘v"_'.f‘,‘.’fff,c"°"A"ff.""f,f“',"'.""'.‘_."‘\',”‘ w1483 Nuclear power vs.
s oy toph pon —— renewable energy
' 35 " o '
& : , ’
H o Context:

e it n Nuclear power accounts
A - : , for more than 50% of
2 1 1 Ukraine's total electricity
2 1 2 production, although it
0 “ > | has the lowest tariff. At
762 . the same time, the so-
~ - A called "green tariff"
o o' applies to renewable

0 rias ¢ energy sources.

W7 Nonyyure Gonbiwe oTMETOK "HPIBHTCA", KOMMENTIPHEE W PENOCTOR
Nograncadre sty nyGnucacpno 3a 20 §, yTobe oxsatuTe 20 7 200 yenosex

1450 1300
O 10

|~ Hpaunicn O Kommostuposars 22 Nopennroen ©~
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InformAtom BN «PiBHeHcbKa AEC»
@rnpp.polissia @rnpp.rv.ua

S\ 3,225 followers =\ 2,298 followers

@Separate pages for the

CTaxyBaHHA B EHEPropeMOHTHOMY NiApo3aini PiBHEHCbKOT AEC NpOiLLIOB
Y4aCHWK OCBITHBOrO NPOEKTY «HAepHa WKona» y4eHb MTY MUPOHIOK

K
: ApPTYp. 3acTynHUK rofloBHOrO iHxeHepa EPIN 3 peMOHTY eNeKTPOTEXHIYHOTO
a n I S p re S S C e n e r ycTaTKyBaHHS, Mokigos OnekcaHap, 03HalnoMMB OHaKa 3 0COBNMBOCTAMN
poBoTu i i

©RNPP: official information,
news, videos.

@InformAtom: PR events, B .
sports competitions, - 2 &
educational activities



Infographics,

Educational Materials
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: YCTAaHOBM 3 nNe4YaTkKolo,

nianMcom KepiBHUKa

incdopmuenTpy PAEC
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@ BkaXxu, fKi 06'ekTn

TH XouYell BiaBipaTu.
Hopnan CNUCoK
BiaBigyBauiB, ix paHi
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+ 38 (036-36) 2-34-43
QL- informsentr@ukr.net

Bi3bmu i3 cobolo
nacnopt abo
cBigouTBo npo
HapPOAXEHHs

Q He Gepwu TOro, wo He (/

3a3HA4€eHOo Y CMUCKY.
fikwo y naHux byne

NoMUKaA, BXig MoXe
6yTn 3aboponeHno!
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InformAtom
) &

L Xouew 3 exckypcieso siasiaaTh PAEC? Togi niosn
[AeKinbKa NaRpXaKe, AK WBHAKO Lie 3poOHTH!

ECnepusy HaNULWN ENEKTPOHHOIO NHCTA Ha IM'A
TeHEpanLHOro AMPEKTOpa AEC 13 3a3HaveHHAM
TONHOI AATH, MeTH G2XEHOTO BABIAYEaHHA AEC Ta
KOHTAKTIB BIANOBIAANBHOI 0COOH (TENedoH,
€-Mefin). TINCT NOAZETSCA HE MEHWE, HiX 3 3-4 K
R0 aTH GAXAHOIO BIZTY, AKY TPeGa yaroauTH 3
(axisusmu PAEC. [I0RaTKOM A0 NINCTa HEOBXAHO

See More — al Bl "PiBHeHCbka AEC

O3 58 Shares

fHLike (D Comment g Share @~

0“ z ©o®o

2,

InformAtom added 33 new photos to the album: AGeTka PAEC
February 13at 1:.09PM - ©

KomaHnaa Informatom HaguxHynaca «AGETKOIO EHEPreTUYHOI peopMu»,
HewoaasHO po3pobneHoto Ogicom pecdopm KMY i komaHgoro DIXI Group,
Ta cTBOpMUNna BnacHy abeTKky TepMiHiB PiBHEHCbKOT AEC - #A0eTka_PAEC.
Hag npoekToM npautosanu: BikTopia JleoHosa, KOnia Kynaesa, BikTopia
WekiHa, Hagia TAMOMEEHKO

s

BRI _pAre

N\ N¢

AbeTtka PAEC

33 Photos

@O Hanin Moxoaokeko, vanna Kovb and 122 others 11 Comments 86 Shares

o) Like () Comment £ Share P~



Instagram (@rnpp_atom)
Daily interactive stories include short questions, tests,
suggestions for the audience

Bawi s3goragku: wo ue
3a «naBy4ok»?!

Awesome?




Integrated Safety Index = 55%

ISI represents the priority of safety in Mass Media

publication.
|SI

i@ Zaporizhzhia @) Rivne ) South-Ukraine Khmelnytshkyi -
i Main Office



365 &)

Diana Teixeira

« Associate Social Media Officer (Writing and Marketing),
Office of Public Information and Communication, IAEA

* Works on the development and implementation of the
Agency’s social media strategy in English, Spanish,
Arabic, French, Russian and Chinese

* Manages and creates content for the nine IAEA social
media accounts

* Focuses on the establishment of new partnerships with
other organisations to promote the peaceful uses of
nuclear technology

Webhinar Series on Stakeholder Involvement related to Nuclear Power 03.03.2020



AEA JAEA and Social Media

International Atomic Energy Agency

March 2020



Mar

2020 |AEA SOCIAL MEDIA LANDSCAPE

550,000 FOLLOWERS

f

320,000* 118,000 67,000 32,000
followers followers followers followers

*English, French, Spanish, Russian and Arabic

11,000
followers



WHY ARE WE ON SOCIAL MEDIA?
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D) International Atomic Energy Age... @

IAEA g

IAEA works around the ?; to achieve the
@GlobalGoalsUN!

2. Zero Hunger &
3. Health

6. Water
7. Energy

9. Industry n

13. Climate action &
14. Life below water (€,
15. Life on land .

17. Partnerships

) Global Goals

P 67Kviews 021125 ) 7

Do you know about all 17 SDGs?

- 000 0=54

‘g&%
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(\.) International Atomic Energy AgencyQ

IAEA a0rg

We are aware of the media reports today related to
#lran's centrifuge research and development. Agency
inspectors are on the ground in Iran and they will report
any relevant activities to IAEA headquarters in Vienna.

12:10 PM - ¢ - Twitter for iPhone
| View Tweet activity
20 Retweets 24 Likes

"

To be a
leading voice
on nuclear topics

o

IAEA



y International Atomic Energy Agency (IAEA)
hEa | July 4,2018 - ©

You may have heard Bill Gates talking about desalinating seawater to make
it drinkable, but did you

IAEA.ORG
Nuclear Power beyond Electricity: towards Greater Efficiency
in Energy Production and Water Management

&L 10,714 people reached

Q0% 227 6 Comment

[ﬂ) Like (D Comment #> Share

To educate about
the impact of
nuclear



HOW ARE WE USING SOCIAL MEDIA?
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1.

Content is kingg, and it should be:

Easy to understand

N

&
%\;

IAEA



Content is kingg, and it should be:
1. Easy to understand

2. Engaging and optimized
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Content is kingg, and it should be:
. Easy to understand
. Engaging and optimized

. Shareable -> social partnerships

N

&
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Content is kingE, and it should be:

. Easy to understand

. Engaging and optimized ;
. Shareable -> social partnerships 0/?/

. Multilingual content %; '
< , ()



1. Easy to understand

/\) International Atomic Energy Agency **
nia  (IAEA)

o

ake” coming
n ingredient

to generate electrici
radioactive metal. This mal
concentrated energy.

ed fuel is
reliable source for low-

s taken from the earth, the ore or
ly about 0.1%

the uranium co
more th:

Q Add Locatio # Edit

mments

eople reached

Shares

(1) International Atomic Energy Agency &
People usually link radioactive waste with #nuclear
power, but every country generates it. It can come from
hospitals, aircraft, construction work... and it needs to be
managed safely.

@ See how we help goo.gl RWu

() International Atomic Energy Agency ]

How does the IAEA help prevent the spread of #
weapons? This video explains.

sitiaeaorg >

F— il e

P 191K views 002/1:30

Internationl Atomic Encry Agency & () Intemational Atomic Energy Agency &

;  Radiotherapy has been essential to
cancer treatment for over 100 years. Share if you think
radiation therapy is worth supporting.

r power facts in 60 seconds.

Vatiooaap > |

Nuclear power provides
a reliable SUpply of low-carbon energy

to kl|| more
S thanever before .

P iKview oo x

International Atomic Energy Agency s+
(IAEA)

radion
to the
lakes and the sea

We work with international experts to develop
guidelines ring and ﬂelerm\mn
10

@ Tag Photo | @ Add Location ¢ Edit

IAEA



2. Engaging and optimized

) International Atomic Energy Agency (IAEA)
7/ 2

Pu y Laura W (21 April 30, 2018 - © International Atomic Energy Agency (IAEA)

()inea 5 %

What is in your food? Q‘ Experts discussed challenges and solutions to increased security of radioactive

Nuclear science can tell you! @/ sources worldwide,

5 7

Do you know

what you are eating
X

Looking for More: IAEA and National Experts Discuss Security of Radioactive D
Sources

O@ O 1132 Comments

14K views

Like Comment
30 Comments 556 Shares Q3 164 D =] co




3. Shareable -> Social partnerships

Office of Nuclear Energy & UN Women &

en
[

. myESR

Thank you @iaeaorg for this short video on the use of
radiation in medical imaging.

What is radiation and how does it work? € Watch this
great animation by eaorg to find out. women back. i

L

MariCurie
in 60 seconds

w0 €l 7 Around half of cancer B_i94Kiens

2o ad
patents

e G

nat Atomic Energy Agency @ International Atomic Energy Agency @

UN Women
Women in Science

@ Tog Photo | © Add Location |/ Edit

PPR— ' ! ‘ : —
WE ASKED EIGHT SUCC@L NUCLEAR SCIENTISTS

N
IAEA

() Comment 2> Share

% u.s. Department of Energy Office of
omn

 sharin

Nuclear Ene




4. Multilingual content

MeXayHapoAHOe areHTCTBO MO aTOMHOW SHepPruu-
wia  MATAT3/IAEA
February 23 at 3:28 PM - &

Yuetble 3 HUAY MUOU / MEPhI pa3paGoTany rpaBUTaLyMoHHYI0 MOAEND,
CMOCOGHYI0 NPUBECTH K BbIABNEHMIO HOBbIX CBOMCTB YacTuL, nonei u
NPOCTPaHCTBa-BpeMeHH

via PVA HosoCTH

See Translation

_rpai uuonuynmmeﬁb &
3NneMeHTapHbIX yacTuy -

RIARU
B Poccuu pa3pabotany HOBYIO rpaBUTaLMOHHYIO MOAEenb
SNeMeHTapHbIX YacTuy

573 102
People Reached Engagements

O

lasa- 40
19}

[

® TagPhoio | © AddLocason  / Ean

3180 35

o0%

Agence internationale de I'énergie atomique - AIEA
IAEA  Published by Masha Podkopaeva [?] - February 20 at 2:11 PM - §

Comment la science nucléaire peut-elle aider a produire assez de riz pour
nourrir plus de 20 millions de personnes ? Découvrez comment les
scientifiques mettent a profit leurs travaux de recherche hors des murs de
leurs laboratoires.

How can nuclear science help produce enough rice to feed more than 20
million people? Learn how scientists take advantage of their research
work outside the walls of their laboratories.

$ - Hide original - Rate this translation

IAEA.ORG
Du laboratoire au champ : des scientifiques indonésiens
mettent au point de nouvelles variétés agricoles a I'aide de I...

322 25 T
People Reached Engagements sl

O 13 1 Comment 2 Shares




4. Multilingual content

) Me»u:lynaponuoe areHTCTBO NO aTOMHOM SHeprum-
xéa  MATAT3/IAEA
ember 4, 2019 - ©
3T1 OTO U3 UEXa, rAe U3roTasNMBaETCA KOpNyC AAEPHOTo peakTopa,
npocTo 3aBopam|aar0T! Yy

Ml OAO «ATOM3HEPrOMaLL»

See Translation

5,623
People Reached

©%0 4 Comments 32 Shares

Organismo Internacional de Energia Atomica - OIEA / IAEA

¢
'“¢4 " Dia Mundial Contra El Cancer

Hoy es el #DiaMundialContraEICancer.

La radioterapia puede eliminar las células cancerosas y salvar vidas en casos de cancer cervicouterino, pero muchas mujeres no tienen
acceso a este tratamiento. Comparte este video como muestra de apoyo para que todas las pacientes con cance icouterino tengan
la posibilidad de luchar contra esta enfermedad. See Less

paises pobres siguen muriendo
de ser cervicouterino

¢Por qué las mujeres de
|
!

> ® :

Like (D Comment >




Social

# Media

= Rising to the Social Media Challenge

.......

Webinar Series on Stakeholder Involvement related to Nuclear Power 03.03.2020
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Rising to the Social Media Challenge
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Messaging,
Storytelling &
Plain Language

Telling Your Nuclear Story
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Media
Relations

Today’s Media Landscape
and Communicating Nuclear Power
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Webinar Series on Stakeholder Involvement related to Nuclear Power 03.03.2020



